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Interlocking spaces seen in the kitchen. Saarinen rosewood dining table from Knoll. Eames 
molded plywood dining chairs from Herman Miller. Vincent Valdez’s The Strangest Fruit, 
2014, part of a suite of fi ve drawings, from David Shelton Gallery. 

Perforated corrugated siding at the front dogtrot.  

Seletti Hybrid coffee cup and saucer from Kuhl-Linscomb.

In the kitchen, concealed steel framing on the fi rst fl oor allows for large areas of 
north-facing windows with a view of the side garden. Leicht kitchen cabinets from Arete 
European Kitchens. Kelly O’Connor sculpture Small World (Endless Column), 2014, from 
David Shelton Gallery.  

The exterior cladding is Snow White corrugated metal siding by MBCI. In some areas, 
perforated-metal panels were made to match. Western red cedar from Clark’s Hardwood 
Lumber Co. was used in the breezeways. Outdoor Rapson rockers by Loll Designs and 
antique concrete fl amingo, all from Kuhl-Linscomb.

elevations. (The one seemingly arbitrary design move — 
raising the fl oor at the living room a few steps up — was 
done to enhance this spatial richness and counter what 
the architects describe as the “bowling alley” effect of 
the long, narrow house.)
     The exterior of the house continues the perforated 
theme. Most of the corrugated metal cladding at the 
western street-facing elevation was perforated, at some 

expense and ingenuity, to shade and screen the entryway 
and front-facing windows but still allow views out. To 
achieve this, the architects found perforated fl at metal 
panels that they then had corrugated to match those in 
the rest of the house.
     In addition to referencing southern vernacular, the 
Perforated House also stylistically invokes Houston’s 
local regional modern architecture, known as the tin 

houses. Beginning in the late 1960s, modern architects 
in Houston appropriated corrugated metal, fi rst seen on 
prefabricated warehouse buildings erected in marginal 
inner-city neighborhoods, for art-exhibition buildings 
and artists’ houses. By the 1990s, the movement had 
coalesced in the West End and gained national attention. 
In the 2000s, a third generation of younger architects 
(including LOJO) joined the fray and began designing 
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BY BEN KOUSH. PRODUCED BY MICHELLE AVIÑA. PHOTOGRAPHY JACK THOMPSON AND JENNY ANTILL. STYLED BY CATHY ECHOLS.

    PERFORATED
  THE

HOUSE

P
erched on a long, narrow lot in the Houston 
Heights — a community established in 
1893 that’s known for its Victorian houses, 
both actual and faux — the house is almost 
entirely clad in horizontally corrugated 
metal sheathing, which, according to 
the architects, echoes the texture of the 

washboard siding on several of the nearby original 
houses. Houston Heights deed restrictions mandate 
that the house sit on a two-foot-tall pier-and-beam 
foundation. This understructure, made of steel (which 
the architects call the “chassis”) was selected so that 
the front 15 feet or so of the house could cantilever 
to avoid excessively damaging the roots of a mature 
sycamore tree.
     Conceptually, it is a radical reworking of the 
vernacular southern dogtrot house. Typically formed 
out of two single-room log cabins separated by a 
breezeway covered by a continuous gabled roof, it is 
the archetypical hillbilly house, usually equipped with a 
handful of sleeping hound dogs to guard the moonshine.  

Such lowly cultural references were avoided by modern 
architects in the 1920s through the 1950s, who believed 
that a rigorous interpretation of functionality could 
not help but result in original designs that owed no 
allegiance to the past and certainly not to vernacular 
typologies.  This rigidity relaxed in the 1960s, when 
Post-Modernists realized that historical references were 
more readily understood. In Houston, Renzo Piano’s 
poetic incorporation of continuous porches at The Menil 
Collection in the 1980s and Brett Zamore’s Shot-Trot 
(shotgun + dogtrot) houses of the 2000s were two of 
the most publicized examples of this approach, which 
has now become one of the key strategies of reconciling 
modernist design with history. 
     The dogtrot is one of several traditional American 
dwelling types that were adapted for the warm, humid 
climate of the Deep South. Other well-known examples 
include the Creole townhouses of New Orleans, the 
single houses of Charleston and, closer to home, the 
southern townhouse as it was developed in Galveston 
until the storm of 1900. When asked “Why a rustic, 

rural type over a sophisticated, urban one?” Logan 
explains: “We were interested in the capacity of the 
breezeway to ‘pull’ exterior space through the interior 
of the project … It also created an interesting layering 
of interior and exterior space that helped to break up 
the length of the project, as it folded under and over 
the multiple breezeways.” 
     LOJO teases out the underlying logic of the dogtrot 
building type so much so that the result becomes almost 
the prototype of a new house type altogether. Adherents 
to the “more is less of a bore” theory of design, Logan 
felt that if one dogtrot is good, then four are better, 
quadrupling the dogtrot’s singular breezeway. LOJO also 
casually stacked and staggered the four dogtrots over 
two levels to ensure they would be in close proximity 
to the maximum number of rooms. The dogtrots, most 
of which are glassed on one or more sides, become 
visual extensions of the interior rooms to which they 
are appended.  This creates a complex section with 
multilevel, interlocking enclosed and open spaces that 
is not immediately apparent from the simple exterior 

DESIGNED BY HOUSTON-BASED ARCHITECTURAL FIRM LOJO, WHERE HOMEOWNER JASON LOGAN IS PRINCIPAL, THE PERFORATED HOUSE COMBINES VIRTUOSO 
FORMAL COMPOSITION, A MULTIFACETED CONCEPTUAL PROGRAM AND SOME TRICKED-OUT DETAILING IN A COMPELLING AND SATISFYING MIX. AND, YES, THE 

PERFORATED HOUSE IS LITERALLY AND THEMATICALLY PERFORATED.

One of the four dogtrots runs through the multilevel living 
area. Painting is Lane Hagood’s Earth Web, 2014, from David 
Shelton Gallery. Cassina Nest sofa and Zap coffee table, both 
from Sunset Settings. Eames bentwood plywood chair from 
Herman Miller (available at Kuhl-Linscomb). Meg bentwood 
side table from Design Within Reach. Paolo rug from Crate & 
Barrel. Missoni’s Ojus pillow on sofa from Internum. 
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ABOUTUS

AUDIENCE
Our readers invest in style and 
luxury goods with intelligence 
and dedication, representing 
unparalleled purchase power. 
PaperCity speaks to curious 
and involved individuals who 
seek sophisticated experiences 
and prioritize philanthropic 
giving, shaping the Houston 
and Dallas culture, and  
helping define style. 

A Host For the Cultivated Eye, PaperCity invites readers into a world of connoisseurship.

mission
Every month, PaperCity shares a  
distinctive point of view where social  
happenings intersect with FASHION, 
HOME DESIGN, ART and more in a  
confluence that MAKES STYLE HAPPEN.  

Showcasing local tastemakers and  
exceptional individuals, PaperCity is about 
people and their impact on our unique 
markets. Every month, the magazine  
engages audiences through entertaining 
content that influences consumerism, 
and empowers readers by placing local 
style within the national portrait. 

HISTORY of LUXURY 
Founded in 1994 in Houston, and extending to the Dallas market in 1998, PaperCity 
has been published longer than any other luxury regional publication and carries 
more luxury advertisers than any other regional magazine in Houston and Dallas. 
PaperCity’s rich brand equity resonates in each print market, as well as online, and is 
anticipated as a monthly escape into inspiration, aspiration and beauty. 
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PHOTOGRAPHY MAXINE HELFMAN. EXECUTIVE EDITOR KATE STUKENBERG. MODEL MAKAYLA HARMON, KIM DAWSON AGENCY, DALLAS. HAIR AND MAKEUP AL TIDWELL, 

KIM DAWSON AGENCY, DALLAS. STYLIST CARLOS ALONSO PARADA AND STYLING ASSISTANT JILL SCHLICHENMAIER, ON SET MANAGEMENT, DALLAS. ROBERTO CAVALLI 

LACE EMBROIDERED DRESS $13,660, AND FUR STOLE, BY SPECIAL ORDER, AT SAKS FIFTH AVENUE, TOOTSIES. LYNN BAN ATOMIC EARRINGS $2,200, AND PAVÉ COIL 

RING $3,500, AT NET-A-PORTER.COM. SUE GRAGG SAPPHIRE-AND-DIAMOND RING, PRICE UPON REQUEST, AT SUE GRAGG PRECIOUS JEWELS, DALLAS. 
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GRAFFITI ROCKS + RAINBOW CAKE With such a loose theme, decor maestro Rebekah Johnson was given free rein for a very loose interpretation of the art world — and she went big and wild. While past CAMH Galas have featured light beams, a man-sized tractor tire and acres of iridescent cellophane as party props, the order of this night was about graffi ti. Everywhere. Johnson and her crew got in some serious aerosol action, spraying gargantuan cubes and towering canvases bearing riotous designs, then suspending them from the ceiling or resting them against the walls. The waiters also were walking paintings, donning black tees individually graffi ti-ed up for the occasion. Against these fl orid backdrops, the 300 sleek guests stood out in their minimalist tuxes and gowns. Another elegant paradox was the Jackson and Company-seated dinner, informed by such clever touches as miniature soups evoking paint cans, a substantial tenderloin of beef and our fave moment: an eight-layer rainbow cake, served downstairs beside the band (Big Blast and the Party Masters entertained). Did the hue of the dessert subconsciously allude to the infamous CAMH rainbow-colored bread riot of 1977? That’s what we construed. 

Nancy
Littlejohn

Heidi
Gerger

David
Gerger

Denny
Kempner Honorary 

chairman 
Sissy

Kempner

Bob
Cavnar

CATHERINE D. ANSPON COUNTS THE CANVASES AND CELEBRATES THE CANDLES. PHOTOGRAPHY JENNY ANTILL. 

 … AVANT-GARDE!Contemporary Arts Museum Houston’s Big Birthday Blowout Gala
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SIXTY-FIVE AND STILL

AUCTION RAMA Contributing to the soaring bottom line were art-auction goodies, refl ective of long-standing artist friendships and gallery favors astutely called in by director Bill Arning. While the silent auction is eagerly contested, it’s the live auction — always presided over by Christie’s Steven Zick, in from Chicago — that typically draws the greatest drama. This year though, the top lot was actually in the silent auction: The mythic James Surls’ eight-foot drawing (the artist came in from Colorado) went to a lucky home for $41,000. Generating brisk bidding in the live auction was the chance to have William Wegman snap your portrait ($29,000) and a serene Maya Lin crystal sculpture, Blue Wave (realizing $23,000; its new owner is a long-time board member, but we’re sworn to secrecy). The greatest buy of the night was the $6,500 live-auctioned bronze of a Polaroid camera by R.E.M. vocalist Michael Stipe — the singer, a good pal of Arning, happily contributed to the CAMH bottom line. (Maybe R.E.M. will play next year.)WAAAAAAAY OFF THE CHARTS By evening’s end, the total had surpassed everyone’s wildest estimates — edging to $900,000, a measure and refl ection of the CAMH’s relevance in Houston’s contemporary arts community. (When this scribe began 10 years ago, the galas brought in a third of that and were staged in beautiful destinations devoid of any art connection.) Thank goodness CAMH Gala and the CAMH itself are back, and if you doubt that, check out the current show for Houston headliners Debra Barrera, Nathaniel Donnett and Carrie Marie Schneider (through November 30).  

To be continued: For more Gala moments, and refl ections from fi ve of our faves, turn to page 14.

A LITTLE HISTORY How many museums can boast a bread riot, insects run amok, fi st fi ghts in the parking lot (between an artist and director) and landmark early shows for the likes of Cindy Sherman (her fi rst museum exhibition ever), Frank Gehry, Gilbert and George, Yoko Ono, Dorothy Hood, the YBAs and nascent Pop art — all in a sleek parallelogram of a building that visitors are always surprised (nay, shocked) to discover opened in 1973. The dynamically agile, ever inventive, occasionally contentious (in a good way) 
CAMH is an institution at the epicenter of our art world. So, the 
occasion of its 65th anniversary was commemorated in the best 
way possible: with a gala co-chaired by a pair of graceful power 
couples, Susie and Sanford Criner alongside Marita and J.B. Fairbanks. In keeping with a sense of history, the deconstructed 
black-tie night, abstractly titled “Keeping It Now,” also featured 
three honorary chairmen who have been on the board through 
some epic times: Carol Ballard, Sissy Kempner and Marilyn Oshman. Read on.
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Dallas  
256,000 readers 
80,000 total circulation 
     35,000 home delivery 
75205, 75225, 75209 
Highland Park, University Park — 10,090
75225, 75230 Preston, Hillcrest, Royal — 8,960
75209, 75229, 75220 Mockingbird, Tollway, 
Midway, including Bluffview — 5,005
75248, 75252, 75287 Bent Tree, 
Frankford Road — 4,085
75214 Lakewood/White Rock Lake – 2,500 
75093 Plano (Preston, Tollway, Marsh) — 2,360
76092 Southlake – 2,000

Houston
192,000 readers  
80,000 total circulation 
     35,000 home delivery 
77005 West University, Southampton, 
Southgate — 10,025
77024 Memorial including West of  
Gessner — 8,345 
77479 Sugar Land — 3,610 
77401 Bellaire (partial) and 77096 Meyerland  
(partial) — 3,495 
77019 River Oaks, Avalon, Afton Oaks — 3,325
77056, 77057 Tanglewood, Briargrove — 3,200
77380, 77381, 77354 Woodlands — 2,000 
77042 Briargrove Park — 1,000

printcirculation 
&readership

Distribution 
PaperCity deploys controlled delivery to 35,000 homes in the highest-income neighborhoods in and around 
Dallas, and 35,000 in Houston. The balance of issues is dispersed on racks in each city’s hottest restaurants, 
cafes, retail stores, coffeehouses, gourmet markets, bookstores, high-rises, hotels, hair salons, spas and 
more. This method has been used effectively since 1994. Racks are in highly targeted, upper-market venues.  
 
Home-delivery quantities are the issue counts delivered in the geographic areas and do not necessarily  
ensure saturation of a neighborhood. Numbers and areas are subject to adjustment.

80,000  
issues  
per month in  
Dallas &  
Houston.   160,000  
total  
monthly 
circulation  
to two of the  
liveliest  
markets  
in the  
country.
(separate magazines printed  
for each city.) 

Source: GfK MRI Custom Study, Dallas & Houston, January 2014

total combined readership: 448,000



Readerprofile
Dallas

Affluent & educated

HOUSTON

Average HHI						      $219,700	 $244,600
 
Median HHI	  					     $145,600	 $248,700
HHI $150,000+ 						      38.9%		  50.2%
HHI $250,000+ 						      25.9%		  36.8%
 
Median Net Worth 					     $585,700	 $1,365,400
Net worth $150,000+					     50.9%		  44.1%
Net worth $250,000+					     43%		  42.8%
Net worth $500,000+					     37%		  36.5%
Net worth $1,000,000+					     24.7%		  30.1%
 
Use A Financial Planner					     50%		  49.5%
 
Own Primary Residence					     72.2%		  81.9% 
Median market value						     $461,100	 $649,300
Market value $750,000+					     30.3%		  38.4%
Market value $1,000,000+					     21.5%		  32.3%
Market value $2,000,000+					     6.6%		  10.6%
Plan to purchase (nxt 12 mos)					     16.5%		  14%
 
College Degree+						     82%		  85% 
Post graduate degree						     25%		  33%

Total Circulation						      80,000		  80,000 
Average Issue Pass Along Rate				    2.2		  1.4 
Total Readership	 					     256,000		  192,000
 
Gender		   	
Male	  						      35%		  28%
Female	  						      65%		  72%
 
Median Age	  					     47.1		  45.4 
Read 3 out of 4 or 4 out of 4 Issues			   88.9%		  79.3% 

Advertiser conversion success
Reader Visited A Store/Restaurant/Establishment		  83.2%		  85.6%	
Reader requested info on product/service 				    26.9%		  21.7%	
Reader bought/ordered a product/service 			   32.6%		  29.8%
Reader cut out an advertisement 				    24.4%		  23.4%
Reader visited an advertisers website		   		  39.2%		  36.8%

dallas
67.1% do not visit culturemap
69.9% do not read d magazine
46.5% do not read d home
49.7% do not read dallas magazine
32.6% do not read fdluxe 
63% do not read modern luxury interiors
50.9% do not read texas monthly

an exclusive readership
Houston 
42.8% do not visit culturemap
32.8% do not read Houston magazine
69.9% do not read houstonia magazine
69.9% do not read modern luxury interiors
59.5% do not read texas monthly

Source: GfK MRI Custom Study, Dallas & Houston, January 2014
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SPARKLE, NEELY. 
DIANE VON FURSTENBERG 
LACE WRAP DRESS, SIMILAR 
STYLE AT THE DIANE VON 
FURSTENBERG BOUTIQUE, 
NEIMAN MARCUS, SAKS FIFTH 
AVENUE, TOOTSIES. LYDIA 
COURTEILLE TURQUOISE AND 
SAPPHIRE EARRINGS $14,963; 
DIAMOND, SAPPHIRE AND 
RUBY RING $88,200; AND 
OPAL AND DIAMOND RING 
$280,665, ALL AT GRANGE 
HALL. NAK ARMSTRONG RUBY 
BAGUETTE MOSAIC RING, 
$2,840, AT YLANG 23.

PHOTOGRAPHY MAXINE HELFMAN. EXECUTIVE EDITOR KATE STUKENBERG. ART DIRECTOR MICHELLE AVIÑA. MODEL TODIANA VASQUEZ FOR 
KIM DAWSON AGENCY. MODEL CAROLINE HINTON FOR WALLFLOWER MANAGEMENT. HAIR AL TIDWELL FOR KIM DAWSON AGENCY. 

MAKEUP LESLIE BELCHER FOR THE CAMPBELL AGENCY. ASSISTANT EDITOR MOLLY JODEIT.

PAINTED EYES AND RIVERS 
OF HAIR MARK THE MOD 
MOVEMENT FOR FALL. WE 
CHANNEL OUR FAVORITE 
DOLLS FROM THE CROSS-
OVER LATE ’60S/EARLY ’70S 
— BRIGITTE BARDOT, JANE 
BIRKIN, JULIE CHRISTIE AND 
JEAN SHRIMPTON DOTTED 
OUR MOOD BOARDS. 
WITH THEIR LONG HAIR, 
LONGER LEGS AND 
THIGH-HIGH BOOTS,
WE ARE BEWITCHED BY 
THE BOMBSHELL.

MOD

M
O

O
D
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auto enthusiasts

digital devotees

spirited tastemakers

Currently Own/Lease A Vehicle	  			   97.8%		  99.3%
Median number of vehicles owned/lease 				    2.4		  2.7
Amt spent on most recent vehicle ($50,000+)			   29.1%		  36%
Plan to purchase/lease vehicle (nxt 12 mos) 			   44.9%		  45.2%
Plan to purchase/lease new vehicle ($50,000+; nxt 12 mos)		  15.2%		  20.1%

Reader Would Visit PaperCity Website	  		  91.8%		  93%
Use internet 1 hr+ per day (outside email or IM)			   83.2%		  84.3%
Research products/services on internet (daily to 2-6x per wk)		  83.9%		  82.9%
Purchase products/services on internet (daily to 2-6x per wk) 		  35.4%		  43.8%

Personally Drank An Alcoholic Beverage (last 6 mos) 		  91.5%		  92.3%
Personally Drank An Alcoholic Beverage (last 7 days)			   81.3%		  83.3%

worldly travelers

Fashion-forward  

home Design/Decor-Centric

Vacation Outside U.S. (last 3 yrs)				    72.5%		  76.3%
Traveled in private jet (last 12 mos) 				    19.9%		  20.4%
Own vacation home 						     17.4%		  23.7%

Planned Spending Women’s Clothing (nxt 12 mos)
$3,000+							       40.8%		  50.2%
$5,000 - $9,999 						      13.6%		  16.7%
$10,000 - $19,999 					     6.3%		  11%
	  
Planned Luxury Purchases (nxt 12 mos)	 	  
Watches ($3,000+)						      11.4%		  12%
Fine jewelry ($3,000+)					     24.4%		  27.4%

Home Design/Interior Enthusiast
Extremely interested						      38%		  33.1%
Very interested 						      30.7%		  30.1%
 
Planned Luxury Purchases (nxt 12 mos)	 	  
Art/Antiques ($3,000+)					     21.2%		  28.8%
Home appliances/furnishings ($3,000+)				    44.3%		  52.8%

Readerprofile,
Dallas HOUSTON

Additional industry-specific information is available – contact your account manager.

Source: GfK MRI Custom Study, Dallas & Houston, January 2014

cont.



CharitySponsorships
Houston 
2014 fall Social Season

SEPTEMBER
Simon Fashion Evening 
Baylor College of Medicine Lester & Sue  
  Smith Breast Cancer Center Stiletto Strut  
  at Neiman Marcus 
Houston Fine Art Fair Kickoff at  
  Neiman Marcus  
Houston Fine Art Fair including  
  Opening Night
Houston Symphony Opening Night
Houston Antiques + Art + Design Show  
  including Kickoff
Texas Contemporary Art Fair Fair including  
  Opening Night and Kickoff 
Trina Turk opening parties at Houston  
  Galleria and The Woodlands 
Community Arts Collective Luncheon 
The Beacon Come to the Table Chefs’ Benefit  
  for the Homeless

OCTOBER 
Alley Theatre Wild Things: Men’s Evening
Society for the Performing Arts Luncheon
Aurora Picture Show Award Dinner
Saks Key to the Cure Kickoff + Weekend
Children’s Museum of Houston Gala
The Houston Design Center Fall Market 
John Varvatos store opening event 
Project Row Houses 20th Anniversary Gala 
Holiday Shopping Card 

Moores School of Music Luncheon 
Art League Houston Gala
Easter Seals Greater Houston The Bash:  
  A Halloween Happening 

NOVEMBER
Alley Theatre Deck the Trees 
CancerForward Luncheon 
RDA Gala 
Catwalk for a Cure and Saks Fifth Avenue 
  Fashion Show  
CDC Art on the Avenue Auction  
Contemporary Arts Museum Houston Another    
  Great Night in November 
Glasstire Auction
Holocaust Museum Houston Award Luncheon
Orange Show Center for Visionary Art Gala
Trees of Hope Gala benefitting Star of Hope
Una Notte in Italia benefitting Bo’s Place
DiverseWorks’ Fashion Fête 

december
Houston Symphony Magical Musical Morning 
Legacy Community Health Services  
  Holiday Schmooze 

2015 spring Season 

january
Lawndale Art Center The Return of Hair Ball

february
Asia Society Texas Center Tiger Ball

Houston Ballet Ball
Houston Center for Photography Auction  
Memorial Park Conservancy The Green Gala 
Houston Symphony Maestro’s Wine Dinner 

march
Alley Theatre Sporting Clays Shoot 
The Houston Design Center Spring Market
Houston Symphony Children’s Fashion Show  
  and Luncheon

april
Asia Society Texas Center Spotlight Asia
Contemporary Arts Museum Houston Gala
Lawndale Art Center Design Fair
Moores Society Annual Dinner Concert
Rice Design Alliance Home Tour
Society for the Performing Arts Gala

may
Alley Theatre Ball
Blaffer Museum Gala
Heroes and Handbags Brunch 
Houston Symphony Ball
Houston Art Car Parade VIPit Party
PaperCity Design Awards at The Houston  
  Design Center 
Holocaust Museum LBJ Moral Courage  
  Award Dinner

july
ArtHouston Citywide Gallery Summer  
  Open House

DALLAS 
2014 fall Social Season

SEPTEMBER
Crystal Charity Ball Ten Best Dressed Fashion  
  Show and Luncheon
Private Dinner with PaperCity and  
  Mario Testino celebrating Alta Moda  
  at Dallas Contemporary 
HARVEST benefitting North Texas Food Bank 
Gala Evening Celebrating Qatar Airlines  
  in Dallas Market 
Hublot Opening Event

OCTOBER 
Partners Card 2014
Cattle Baron’s Ball
ReuNight benefitting The Family Place 

NOVEMBER
Flora Award
The Art of Film Wipe Out Kids’ Cancer

Fashion Group International Dallas,  
  Night of Stars with Zac Posen
C.A.R.E. Breakfast  

december
Crystal Charity Ball 

2015 spring Season 

february
Go Red For Women Luncheon benefitting the  
  American Heart Association of Dallas
Living with Bob: A Salute to Robert A. Wilson  
  benefitting The Aging Mind Foundation 

march
Ronald McDonald House of Dallas Young  
  Friends Annual Fund-raiser
A Special Evening benefitting LaunchAbility 
House of DIFFA (pending)    

april
Dallas International Film Festival

Dallas Art Fair Including Opening Night Gala
MTV RE:DEFINE benefitting the MTV Staying  
  Alive Foundation and Dallas Contemporary
Chick Lit Luncheon benefitting Community  
  Partners of Dallas
Heroes and Handbags 
Greer Garson Gala
Mad Hatter’s Tea benefitting Women’s  
  Council of the Dallas Arboretum and  
  Botanical Garden
Stiletto Strut benefitting The Family Place 

may 
TACA Party on the Green 
Centerstage Gala benefitting Dallas  
  Theatre Center
Callier Cares Luncheon benefitting the Callier  
  Center for Communication Disorders  
Man and Woman of the Year benefitting The  
  Leukemia & Lymphoma Society (pending)

PaperCity is the exclusive print-media sponsor of most major galas and events in Houston and Dallas—the magazine is placed 
in valet-parked cars or gift bags. In turn, the magazine is enjoyed by discerning consumers who invest in luxury items with intelligence and 
dedication. These are the eyes that you want to see your ad.

List represents a sample of 2014 print-media sponsorships. The majority are annual, recurring partnerships. 
Sponsorships are in development throughout the year and are subject to change. 

annualpapercity



Every issue of PaperCity richly reports on the worlds of fashion, home design, art and social. Our cultivated, worldly,  
witty content shares a local perspective on connoisseurship that places our markets within the national landscape.  

Home + Art Issue 
january

Deadlines: Space  Nov. 27
Art  Print-Ready Dec. 1 • To-Build Nov. 25
On stands  Jan. 1

Spring Fashion 
Home + Art

march

Deadlines: Space   Jan. 27
Art  Print-Ready Jan. 31 • To-Build Jan. 25
On stands  March 1

BEAUTY ISSUE 
SUMMER Fashion 
Home + Art 

may 

Deadlines: Space  March 25
Art  Print-Ready April 1 • To-Build March 26
On stands  May 1

Weddings 
Fashion 
travel

February

Deadlines: Space  Dec. 27
Art  Print-Ready Jan. 1 • To-Build Dec. 27
On stands  Feb. 1

Fashion 
Home + Art 
  
*SPECIAL SECTION (HOUSTON & DALLAS): Dallas Art Fair

April 

Deadlines: Space  Feb. 27
Art  Print-Ready Feb. 28 • To-Build Feb. 27
On stands  April 1

Weddings 
travel: Summer Destinations 
style

june 

Deadlines: Space  April 27
Art  Print-Ready May 1 • To-Build April 25
On stands  June 1

Home + Art Issue
STYLE

july

Deadlines: Space  May 26
Art  Print-Ready May 31 • To-Build May 25
On stands  July 1

Fall Fashion 
Home + Art, INFLUENCERS  
*SPECIAL SECTION (DALLAS): THE 2014 Crystal   
    Charity Best Dressed Women of Dallas

september 

Deadlines: Space  July 25
Art  Print-Ready Aug. 1 • To-Build July 25
On stands  Sept. 1

MEN’S ISSUE 
Fine Jewelry  
Fall MEN’S and women’s Fashion 
Home + Art, FOOD

november 

Deadlines: Space  Sept. 26
Art  Print-Ready Oct. 1 • To-Build Sept. 25
On stands  Nov. 1

Re-Entrée: Re-entering the Fall Social Season 
— Where to Go and What to Do 
STYLE 

August 

Deadlines: Space  June 25
Art  Print-Ready July 1 • To-Build June 27
On stands  Aug. 1

Fashion  
Trend Watch: TIMEPIECES 
Home + Art 
*SPECIAL SECTION (DALLAS): Cattle Baron’s Ball

october

Deadlines: Space  Aug. 26
Art  Print-Ready Sep. 1 • To-Build Aug. 27
On stands  Oct. 1

HOLIDAY GIFT GUIDE 
Fine Jewelry  
STYLE

December

Deadlines: Space  Oct. 24
Art  Print-Ready Oct. 31 • To-Build Oct. 25
On stands  Dec. 1

EditorialHighlights

our core  
content:    
Retail Rap: New stores,  
trunk shows, fashion fêtes  
and designer appearances. 
 
Art Notes: A thoughtful  
overview of upcoming  
museum and gallery exhibits, 
special shows, theater, music  
and more. 
 
Esteemed Social  
Coverage: Notable and stylish 
individuals, and how their tastes 
and traditions shape the commu-
nities in which we live — and,  
of course, PARTIES! 
 
Restaurant Buzz: What’s open-
ing, new chefs, new menus and 
what to try around town, with all 
the taste and none of the critique.  
 
Front-of-Book  
Features: Fashion, home, art, 
food, travel and more to keep our 
readers in-the-know. 
 
Editorial well-Features: 
Style pages. Fashion spreads. 
Home interiors and accessories in 
PaperCity Decoration.  Profiles on 
artists, philanthropists and  
prominent local individuals. Unique 
features that invite readers into a 
luxury world of craftsmanship  
and beauty. 

Issue Close-Up

2015



National Luxury 
Brands & Prestige  
Local Partners
A Bientot
Adara Medical Spa/ 
   Dermatological Association  
   of Texas
Akris
Allie Beth Allman & Associates
Antiques of River Oaks
Arhaus
Bachendorf’s
Biscuit Home
Bering’s Hardware
Bottega Veneta
Briggs Freeman,  
   Sotheby’s International
Bvlgari
Cadillac (regional)
Calypso St. Barth
Cantoni
Carl Moore Antiques
Carol Piper Rugs
Cartier
Casa de Novia Bridal
Chanel
Circa lighting
Dave Perry Miller
David Brown Flowers
David Lackey Antiques & Art
David Sutherland
David Yurman
deBoulle
Dennis Brackeen Design Group
Deutsch & Deutsch Jewelers
Dior
DONOHO’S JEWELLER’S
DVF
Eileen Fisher
Eiseman Jewelers
Elizabeth Anthony
Ermenegildo Zegna
Fendi
Festoni Home
Forty Five Ten
Found for the Home
George Cameron Nash
GITTINGS
Graf
Greenwood King Realtors

Henri Bendel
Hermes
Highland Village Houston
Highland Park Village Dallas
Houston Design Center
Hublot
Internum & Design
Inwood Village
IW Marks Jewellers
Jaguar (regional)
J. Douglas Design
J. Landa Jewelry
J. McLaughlin
John Daugherty Realtors
John Varvatos
The Joule
Kate Spade 
Katie Design Jewelry
KAY O’TOOLE ANTIQUES
Kelly Mitchell Fine Jewelry
Kendra Scott Jewelry
Kuhl-Linscomb
La Marque Boutique
Lago
Lam Bespoke
Le Creuset
Lewis Jewelers
Ligne Roset
The Linen Boutique
Liz Spradling Antiques
Longoria Collection
Louis Vuitton
M. Naeve Antiques  
   & Uncommon Luxuries
Madison Lilly Rugs
Mariquita Masterson
Mac Cosmetics
Matt Camron Rugs
Matthew Trent Jewelry
Mathews Nichols Real Estate 
Martha Turner,  
   Sotheby’s International 
Mesero 
Mitchell Gold + Bob Williams
Mont Blanc
More Than You Can Imagine
Moxie

mrspk&oz
Nazar’s Fine Jewelry
Neiman Marcus
NorthPark Mall
Omega
Past Era Fine Antique Jewelry
Promemoria
Queen of Heirs Jewelry
Roche Bobois
Roberto Cavalli
Rolex
Saks Fifth Avenue
Salvatore Ferragamo
Savannah House
Seven For All Mankind
ShopBop
Spaces for Home
Stella McCartney
Tenenbaum & Co.
Texas Ballet Theatre
Texas Children’s Hospital
Thomas Markle Jewelers 
Tiffany & Co
Tod’s
Tom Ford
Tootsie’s
Tribute Goods Design
Trina Turk
Sakowitz Furs
Scott + Cooner
Sewell
SIMON (Galleria Houston & Dallas)
SKELTON - ST. JOHN ANTIQUES  
   AND INTERIORS 
St. Bernard Sports
Stanley Korshak
Susan Saffron Jewelry
Szor Collections
Uptown Park
Valentino
Van Cleef & Arpels
Versace 
West Ave
William Noble Rare Jewels
Ylang 23
Zadok Jewelers



how to electronically 
submit your artwork: 
FILE-TRANSFER INSTRUCTIONS 
USING THE ‘MASS TRANSIT’ PORTAL
From any Web browser, go to: http://12.183.220.217
Username: paper
Password: P@per1
• Click the ‘Send Files’ tab at the top right.
• Click ‘Select Files’ button and start selecting the file(s) or 
folder(s).
• Click the ‘Send’ button on the right when all your files are 
selected.

We highly recommend that users who send files to us on a 
regular basis download the MassTransit Plug-in (located at the 
top right corner of the screen) for sending and receiving files. It 
will allow you to select multiple files and folders at one time to 
send, rather than selecting one at a time.
Alternate Upload System: If you are unable to upload files, 
contact reynel@papercitymag.com.
E-mail: Please DO NOT send graphic files through e-mail.

Production Notes:
Color: All ads must be CMYK. RGB and PMS (Pantone Matching 
System) colors are not acceptable.
Images: All images must be in CMYK or Grayscale mode 
at 300 dpi saved as TIFF or EPS. JPEGs and image files using 
indexed color, RGB mode or LZW compression will not 
output correctly.
Ink density: Maximum ink density for any CMYK image
should be 280%.
Fonts: Please include all fonts used in your layout. Do not 
stylize fonts in Quark XPress as this may cause them to output 
incorrectly.
Intervention: Clients submitting files incorrectly will be billed
any extra charges required for proper image reproduction.
Shipping: 3411 Richmond Avenue, Suite 600  •  Houston, TX 
77046  •  713.524.0606  •  Please send all artwork to your  
account manager’s attention.

Submission Guideline for 
Digital Materials
General:
PaperCity is printed via heat-set web offset at 150 lpi on 45-pound 
gloss web offset stock.

Acceptable Media:
PaperCity accepts CD and DVD only. Film is NOT accepted.

File Types Supported:
We accept Native Quark XPress, Adobe InDesign, Adobe Illustrator 
and Adobe Photoshop files as well as CT, TIFF, EPS and PDFx1a files. 
PaperCity only accepts Native files for the Macintosh platform. Any 
files prepared on the Windows platform must have all fonts converted 
to outlines. (Note to Quark users: XPress does not support this option.)  
PDFs created in graphic applications are not press-ready PDFs.  
Transparency settings and overprint can sometimes be an issue. Most 
of these issues occur during plating. To avoid these potential  
problems, it is important to provide a contract proof with any PDF.  
Problems will be evident on the proof.

Required Proof:
In order to maintain the most accurate color reproduction in our  
publication, we prefer a calibrated, GATF/SWOP-approved proof 
with color bars and marks. These proofs include: Matchprint 
(digital or analog), Creo Proof, Polaroid Proof, Kodak Approval.  
For more information about GATF/SWOP standards, go to: 
www.swop.org/

Due to the nature of the printing process and paperstock that  
PaperCity incorporates, color may vary somewhat from  
preferred proofs.
Unacceptable proofs include but are not limited to: HP
5000, Epson5000/9000/10000, Inkjet and Color Laser Copier. 
These devices do not meet GATF/SWOP standards.

PaperCity will discard artwork after one year of run month.  
Artwork will be withheld until account is current.

Please supply a SWOP-certified proof.We cannot guarantee SWOP 
standard color matching with a non-contract grade proof. If a proof is 
not supplied, we cannot assume liability for omissions, misprints or font 
defaults. If you have any questions, please call us for specifications 
prior to submitting your file.

SPECS

Ad Sizes W/BLEED	 width	 height
Full Page Bleed*
               Bleed	 11.875”	 19”	    
               Trim	 10.875”	 18”
               Safety	 10.375”	 17”

Super Junior Bleed*
               Bleed	 8.842”	 19”	     
               Trim	 8.342”	 18”
               Safety	 8.092”	 17”

Ad Sizes W/no Bleed	 width	 height
Full Page	 10.375”	 17”
Super Junior	 8.092”	 17”
Junior Page	 8.185”	 12.574”
1/2 Horizontal	 10.375”	 8.55”
Magazine Page	 8.18”	 9.694”
1/3 Page	 8.18”	 7.439”
1/4 Page	 5.065”	 8.55”
1/8 Page	 5.065”	 4.15”

* Bleed optional on Full Page and Super Junior Ads only.
* Do to the design and printing process that PaperCity incorporates,  
   the final printed size of an ad could be nominally larger or smaller than    
   the specs outlined herein.



Large Format.
Large Circulation. 

Largely Read.
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